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The Findus Group



Sustainability has become a major media theme



Seafood = good health, nutrition, lifestyle, 
convenience, value…and sustainability?



“Somebody else is 
doing the 

worrying for 
me…”

Consumers are confused about sustainability



2005 – A major challenge to the UK retail sector

“Unlike other food suppliers, the seafood 
industry is awkward and fractured – it has 
no close relationship with its sources; 
price, quality and availability are 
unpredictable; and traceability is highly 
variable.”



 



MSC and major UK retailer seafood policies

“Our approach is to offer Marine Stewardship Council 
certified fish where available… “ (Sainsbury’s)

“Ensuring all the fish we sell… is Marine Stewardship 
Council certified or, where MSC is not available, 
another equivalent independent standard.” (M&S)

“Our goal is to operate our fish sourcing in line with the 
aims and objectives of the Marine Stewardship 
Council…” (Cooperative)

“Our fresh fish is sourced sustainably and our fresh fish 
counters have been certified under the Marine 
Stewardship chain of custody programme.” 
(Morrisons)



NGO Campaigns and league tables



“…the era of eco-labels is over, 
and a more technical, more 
specific definition of sustainability 
– based on thorough science and 
rigorous traceability – will be the 
way forward.”





Eco-labels meeting future market requirements

1. Built on sound international protocols for standards 
development

2. Continually evolving to meet new challenges
3. Deal with traceability/supply chain integrity
4. Continuous improvement through active engagement 

with fishers and fishery managers
5. Not a barrier to trade
6. Clear and simple message



 

The End 
Thank you for listening

mike.mitchell@theseafoodcompany.co.uk
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